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Abstract

Introduction: Tourism is a social, cultural and economic phenomenon which entails the
movement of people to countries or places outside their usual environment for personal or
business/professional purposes. These people are called visitors and tourist. Also, tourism is
travel for pleasure or business, and the commercial activity of providing and supporting such
travel. Tourism is one of the important activities in the contemporary era, which plays an
important role in the economy of countries. Tourism directory is the tour travel reference for
tourists and travelers. This guide contains information about tourist spots, historical, cultural
and attractive places for travelers. It also has the listing of associations, organizations and
services in travel and tourism. Tourism directory is a tourism information reference with
news, events, and tourism festivals. These guides are also important reference sources that
provide users with valuable information. Furthermore, there are many directories travel
available on the web and print format. But finding the right one that contains the most
comprehensive information, details about different destinations, or other travel-related
resources can be a tedious task. Searching properly always helps us discover the best travel
deals. This study sought to determine the characteristics of printed and electronic tourist
guides, Design and organize it in Iran.

Method: This research is applied in terms of the objective and is survey-analytic in terms of
the nature and method. The research population consisted of all employees of Department of
Tourism and Cultural Heritage Organization in Tehran whose number is 143 individuals. Due
to limited population, no sampling was carried out. The instrument for data collection in this
study was a researcher-made questionnaire. The validity of the questionnaire was measured
by formal validity method. Confirmatory factor analysis was used for construct validity. The
reliability of the questionnaire was calculated by Cronbach's alpha coefficient which was
0.879. The information obtained from the questionnaires were analyzed using SPSS software
version 19.

Findings: Findings showed that the relationship between the use of tourist guides in Iran to
receive information and the use of tourist guides with an average of 53.093 and a significant
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level (0.017) with a T-statistic value of 2.41 less than the error level of 0.05 was obtained.
Also, regarding the relationship between Iranian tourist guides in terms of shape and use of
tourist guides, the average was 57.33 with a value of T= 318.5 less than the error level of
0.05. In addition, there was a correlation between the use of up-to-date technologies and the
use of tourist guides, with an average of 64.97 with a T-statistic of 10.26 less than the error
level of 0.05. Also, the existence of a relationship between the use of electronic tourism
guides in Iran to receive information and tourist guides, with an average of 57.04 with a value
of T of 4.97 less than the error level of 0.05 was determined. Then, the existence of a
relationship between electronic tourism guides in Iran in terms of shape and audience
attraction, equal to an average of 57.04 with a value of T of 4.97 less than the error level of
0.05 was determined. As a result, all research hypotheses were confirmed. Findings indicate
that printed and electronic tourism guides can play an effective role in improving travelers'
cognition. These guides can also increase the desire to travel among tourists.

Conclusion: Tourism can be called as a service industry with a value-creating economic
function. Tourism is one of the important pillars of the country's development. Therefore, it
is important to pay more attention to the factors related to it. The results showed that the use
of tourist guides in Iran to receive information and use them properly in encouraging tourists
and better understanding of cultural and historical spaces. Advances in technology have led
to the use of tools such as social networks, web space, specialized tourism software, which
has a positive effect on attracting the audience. Smartphone compatible apps can increase
tourism activity. In addition, Sharing tourism information among travelers is one of the most
important ways to find out about tourism destinations.it was found that sharing information
online can be a factor in enhancing the use of e-guides. Therefore, users' experiences are
shared on websites, blogs, and some social networks. Designing tourist guides based on the
opinions of tourists and their interests can attract more audiences and encourage them to
make more use of enriched guides. It has also provided the conditions that they can use these
guides during the trip in an online way. It should be stated that, anyway, the media play a
significant role in strengthening the tourism industry, and whether in connection with print
or electronic media, using these useful tools in the virtual space can lead to the strengthening
of this important sector in the national economy.

Keywords: Attracting Tourists, Electronic Tourism Directory, Printed Tourism Directory,
Tourism, Reference Resources, Information Needs of Users.



1402 Jls ¢ 2 o)leis A3 690 e g 8 olSzils ¢ il y Ml g (5,luliS asli jtags 155

Py el g (55l aobi gy D
=T N https://infosci.um.ac.ir iags dllis '

Ol2) 50 (Swig sl g ol (6,500 )5 sbaleinly g po gudo il g L S ig

©99,° 2

doroudi@irandoc.ac.ir «yl ) « )| 45 (STl p) o)l Sledsl (g ,5lid 5 pgle oKimgsy ¢ Lol
Sl oy

mbayat729@gmail.com «l 1)l 545 s (90 e duyue (owlids iils 5 Sledlbl (e ol )l

1402/09/30: Lzl 50,6 1401/03/17 : 5 iy o, 1401/09/28: ¢ %550 0,6 1401/09/08 ;=i ys 5,6

mopgh nolpl 5o (Sg Sl gl (6,80 ,F sbleisl) az e auie (1 g b S (1402) a3 0, 5lo €50 ,9 (639 ,0 LS L]
doi: 10.22067/infosci.2022.78208.1130 .153-173 ,(1)13 , Slw, Ml § (s lauliS” asls

onS

o)k Sl Jolis Lol ol el Gl 8lase 5 05255 sln (6,503 5 &l @2 0 16 5005 sloval, laodio
5 lopylojlos ezl Cospgd gl cpaizmad sl Gl dles gl i 5 (Sid 5 (b slalSe «g Kb, bl
b (S9SN g oy 65505 laleial, sla Fhy (owyn oy (5l Bae . tanl (5205 5 shu 50 Sloss
el gl o o eibeslo s

(g §olel anelr ol Grogin cialon 19, 5 Cenle S5l 5 ) a5l raghy (al T ewbebihy)
09 dgamme doas el Ha5 143 LT slows a5 siied oylye5 (Sioyd Sl e ylojle (6,588,5 Ciglae (S, ales
@9y s sl el a3l Bl dslidos Gl hgh o laosls (555105 Il 0t plonl (6,5 ages cansl>
CE5 B G jge Elig,S ST oo b dslidnyy (oL e .0 435 000 (5590 2l Ubg, 3l delidin
s Sl 19 s ol ol el 8l 5 oolicl b ol 51 ol oSl . s 0/879 3l a5
5505 oy slalasal, (lgSonaly ol slols (Lis sheogs (slaand b (gasl 5l 1ol pagh slaasily [baidly
OlsSEly sl @ egnl 2 0938l el S50 Ol 5l el osllae solial 5 cuslie Sldlll 2l 5o ol 5
slos bl 5l Gl osliul g 59, slags 5k ki 5l g Collas oslitul o JSC& a1l pl 0o (6 585 5 slalocaly
Okl 3l (Las 525 ol pl (65805 (Soig Sl slalesal; 0,k )0 (L sl s ys (raizred s Cgllae (SIS
osliinl 5 59, slacs gl 5 JSoo i 5l g S5 (6,550 )5 slalesal) sl sl soliul g Sledbl 28l )5 o ) lalosal, ¢l
ol e wslls Sl (slas it ;)

G rSoye g Sledbl el s sl ol jo 6,500,5 lalesal, 5l oolanul as ols (ylas Lol> gy zulis | (g g domuss
Sl in rizmen Oy ote 1B (Pl 5 (S slalad gy colil g oSS w0 Wl el
5B oS ous (58805 aass sl e oy sLab elez] sladSd gz (la Il ) 5 Fo s e 1593
2 ogdle ams Rl 1) (6,850 )5 Collad Wl oo wiedisn sla o055 b Gelate slaaclipy o)y cble iz 3 plpes


https://www.orcid.org/0000-0003-0386-5301
https://www.orcid.org/0000-0001-8005-0291

156 .5 ol 5,%80,5 lalesal, o o guie i g o g 1402 Jlo 2 o)leis 13 050

el (5, 555,8 aolie jl il ol pge slaySal, 5l S oliles Gl 5o 6, 555,5 SleMbl (g 3E S 2l o]
laloial, 5l 6o Cusi @l shele Wlgioo bis Lo jo Sledbl 6 NSEST 2ol a5 0l asie pien
sl (S sl
ez gl (65505 (aly R85 sleal, (SgpSIl (6,555 sletal, (R0 5 Gl tojlgunls
Sl Sl

doddo
Olyieds 5 ams g0 ibsy |y 8)5aS Koo &y Blace (g s 4 el glas > g Sia S
(Fakana, Alemken, & Mengist, 2019) ool sl axs-bis ZébLa.lg‘ drwgi o yly o Lol 6 paie
Aktymbayeva et ) el osls olazsl o5 a3 lo> slamdl o 1) olSls o ytegs 5 (3 o)l g
ol 2ljalys mpe sloidu 5l (S (6, 5m0,5 ‘4wbmy sle,yeas i o .@l., 2020
5 lalgiis olgieas O g ,Kas 8 caro ¢ (Berhanu, Raghuvanshi, & Suryabhagavan, 2017)
Singhal & Goel, ) cwl a8l arvgs Sl maw ;o Céin Jb 50 w9 S50 Jb sloyisu
B a5 b b giS 4 ol 310 o glineds a5 ol Jlo g (Sim ) o eloix] sladge 4 (2021
.(Abubakirova et al., 2016) sgi oo 48,5 ,las o glad > L g (gl (g0, Sl L ails
5 Sl 55805 slaiagy mre sloejy> ) (Ko 5805 wlie dangs BllS 5 a3l
Caio hihie wlis 5l axwg O 900 g ooliinl lpe Liomie lp cote Slie uized
Ay Jl 50 slaisu (e e 5l (S olsieas 5,550 ,5.(Ying, 2020) oyl o Lo 4y 5,500 5
oduzn sloauay (6,50 (golaidl saiSudy o O aS Cuwl 00,5 ol 1950 ano 51 olazsl
ko olaidl o Ko slcaio b ool bl )l 6,850 )5 ¢ yaw anl 3 (Var & Gunn, 2020) ol
Gl Gl Giulidl cel pumen 05l o 0ol palias sl o sll caw a5 sl
U agee lacslop) g dowe drwg ( sogas Lidu ;9 6 I8k s (s b0 slacs b 10 o 15

1. tourism

2. economic development
3. world economy

4. developed countries
5. tourism industry

6. travel

7. effectiveness

8. efficiency

9. productivity

10. foreign investment
11. public infrastructure



1402 Jls ¢ 2 o)leis A3 690 e g 8 olSils ¢ il y Ml g (5,llS asli gy 157

olaidl 1 g (6, X00,5 as cuils Ll o b .(Arshad, Igbal, & Shahbaz, 2018) 4. oo
o led o Ol Jdsay 5 (Zhou & Chen, 2021) oS oo Lyl (slaihaie dewgs ;o (sloaulsd
Sedarati, Santos, & Pintassilgo, ) sl 43,5 L 10 eduzy sollas lgicds Wilgs oo o] slo yidn
(2018

Gyteliy iy sl Lol 5l Culom g Wl (6,580, drgs dig) 50 (et LI alsz
Matik, ) cool )50 1ilnl aelps & gliws 5 K805 (1S juelivise Slles
65280, (Siyaelp SluKiw 2 poges &S i «gy0pmen 3| .(Zuwarimwe, & Tshipala, 2020
dolie «(5,X58,5 Caio podus ioljdl 4y axg3 L. (LIN & SImMmoNs, 2017) 548 oo g Hlaly
sl Sl sl Jila a1 ol e 5 igd o e Il oszlr S5 Wb 6 K8
sl 5 lagm 5 dajls 08,5 i o (B¢ et al., 2020) cuul (5, %55,5 sbaass 5 56
Zhang, Zhen, Wang, ) cul aes sbows 3aiaiign (6, 553,5 (550,400 5 Sgute s o), K50,5 (6 s,
G ydalip 4o dsols &8 \lie pg3) paS (6,550 ,5 drwg 4 (69,500, mizes (LI, & Qin, 2020
3 50 5l Salem )50 0 105,85 5 Iy (6,550 1y (e lyieas )fs 0T (5,808
Gy 0,5 (654l 4o dasl> oS5 jlie o)L, b twg’y sion (Bello, Lovelock, & Carr, 2016)
b obeladl (e g 1) @lse b g wisS (o0 alom () Sen (e g analr (185 pogie Coosl I Lad
Bello, Lovelock, ) sies oo )8 Colems jge dasl> 5 jline 28ly i)l (sl 5L ,500 slao ol
Slarlejle B3ge Cu e sl (6, 550,5 LolEs 5 4,6 Cu o b 3,ls &y, 1 (& Carr, 2018
Wl K805 S e wal 1) (Gpas) adye a5 (5,50,5 CYgame all)l S pldl Lo
as (il sl slols a5 auS Tl 1) SISl alen U aiS oo cuats Lol I Saules
.(Molefe et al., 2018)

AL a5 5 5 M e 5 Sl oLl Sl ot 0 (6,855,545 5,5 g5 il
5 olaidl axwgs b a5 (Nikhil & Saraswathy, 2015) s,ls ;)| del,s crrimmen o ,eaS & L5l
i Sz 60,5l axegs ) (a8 gy 5 Mz Gl 4 ey | (Kim b 500 5 el
WIS o s (S B 585 428 4% orerb (65005 ) ()T (slalad psgie 5 05 45 255 0

sustainable income

public participation

smart tourism

sustainable tourism

poverty alleviation

gross domestic product (GDP)
cultural tourism

. natural tourism

PN oA wN e



158 .5 ol 6, 550,5 slalasal, g 1o g i g o Shg 1402 Jlo 2 o)les 13 650

5590 5 a4 )5 5l g S e s K00 S asd g SS 1. (Wenjun & Guogiang, 2019)
aegerme bang (1)l Sl slaegezme sl aBes ;g0 (6,005 bl Sy ulpliy g el Sglite
Slods Cowypd aldl S50 s 3l g (Ahmad et al., 2019) s9d cos 00ls o 5 ), 5 5 (6,500
Slp 1) il Sloas b siloyoo 53k olblas 4 &5 WS o 5y5lo )3 1) SUG (5 ,K50,8
Michna, Santos, ) ai x5 o s b 5 axalgse Casl SKow ylaig b 45 ams yLas 55665 slacclas
solazdl lyaaly sly Sledlbl salS sl ,580,5 sla,ll 13 (& Norman, 2016
ab eizmes ((Aroca, Brida, & Volo, 2017) aias Curo ol (LSS 5 (6,800 ,5 | Siwgh
s dile) (5 08 slacd,iy Jdoay 4ldS slaans jo K005 (LS, a5 o5 4>
<oyl (Leal etal, 2016) cowl 00,5 oss 4295 BB Hobas Yog sloo,Sus, 5 (g 4 al>den
&9 plas el 00 )5 ol 1) sasas slacd iy (bl |l 5 Oledbl (g,5l8 (5 Kio )8 Cais o
65835 St 3 (M| Jy 4 st i b s ye wlons B0l i el 5 L lem
SMbl mlin S50 plesl SsS> «ledbl yae o (Chaudhary & Kaur, 2020) ailes S sl
05,5 o 595 a0 i3 Sligl 5 (5,580)F St )3 |y (glos i g wiils iyl 5 5 K8
g oylnl o 6 pKein Cd iy wald Gl ol b o .(Na, Xueyuan, & Yulian, 2016) ..l
B s o ity 5l (sl 50 o5 el ¥ elaiz] (laaSt o (ngi (SuigiSIl (yid
Gt Sl sl |y (65550,5 ST S5 o iy ol il (6,550,553 abo | ilezi
Alghizzawi, Salloum, & Habes, ) aas o i3l ] Xiho )5 solSg 0,0 ol 3l a4 laslgaic,
Coio damgs oo pal, sl 4 clain! slaasis Jlos o olazx! sboails, ;) soliin! (2018
Sledbol m 585 9 0dei g, slosx slaail, o (Tsai etal, 2018) WS oo S (5 X0 ,5 9 Hu
sleails, a5 5,5 Lo Wb .(Dolan, Seo, & Kemper, 2019) wlosls ,os5 1, (6 Xi0,5 4 by yo
loasl ;3 slass . wlowds 4 Lidy Sledlbl G pas 506 NEST il sl 29,5 i Olycas olois]
Jlosl Lo b 51 1y 053 class & bogyye slons 25 5 Clacsunass, 5 Lok lSunisis s ||
ladgs 5 6,550 )5 mlio Jgans jobas a5 5,5 axg5 Wb Ll «Singhal & Khattri, 2018) oS’ o
Eccleston, Hardy, ) wlosg oS aswgs g (550,400 1 55l oloieas Wosls Judowi g (5,5l (3 pdy o
ol slolnl ol oo 950t Olez polijw 5o (298 slais,glié a5 Tl g (& Hyslop, 2020

global distribution system
internet distribution system
. social networks

. social network analysis

. sharing

. rankings

oA wWNPR



1402 Jls ¢ 2 o)leis A3 690 e g 8 olSzils ¢ il y Ml g (5,lliS asli jtags 159

83,5 ojgyal i i w3 | K505 Slesd willsige Tty (slagS 5 elaiz]
bl 5 a)saS oolaidl elazzl anngs 5 4z M it Slao slatdl ;3 0t (250 licas
Oleeds bz cloin] sboasils slagSw  wlwl yon 5 o (Gulmira et al., 2019) oo il
H8 eolatwls jae 5 wbide jo 1R85 jaw slegSl g WS > S Gl pil eols milie
O3l gl aeili 2 6 ,K5s 5 Sledlbl slapllss 059> ¢y 1 ogdle (VU et al., 2018) wilazs §
bl Wb caien ((Antonyuk et al., 2019) ol cilize 4 slacdlB jo g samie glie 5 3ledl]
S i bles )] Blace 39 oo el alaly Laas g (0,8 yur QoMb (g9 gz (slro Sl 45 5,5
Hur et al., ) ol aisls oledbl 6,181l Blaal 5 cloix! slaaila, 5l pglas solawl 4
Gy b0 )5 dade Cupde g Si,yaelp st S Olsieds Hleand 6 K g, pmen 31.(2017
.(Saito & Ruhanen, 2017) 84 oo 4Ll
sleasl 4 5L Caio (pl drwy sl 0l b 0 s mlio 1 6, K50,5 aSbl)
ol IMSine 51 (SG Ll cpl jo il 3390 o b0 )8 Ol o Wilgn U o ls el 5 asl>den
azrgi bl (g xSl g ol 5l oel b6, 550,5 slaloral, ;o conlin Sho, oMbl o ) sl
Caidge (sl p ontiarslil slaol, 51 (So ez pol 55 OlRl o 6, X80 5 (Lbbre (SuSTy 4
Soenl s sl g lods 4 pge sl 05 51 4 el (6, S0 ) slalaialy Sise 5 il o
oype Ll 5l slad > & jgods s B 0,8 18 dnlllaes jge coay polie (p) caailejls oguls b ol
SS9 ySl g ol 6,550 5 sbleal) 6,5, Candy (o) 0adaidS Clas 4 colie Loy
sblaaly sl Sy Julow g addllas Lol Ban jiagh onl o Il 4295 BB Cownl glyls
A g Al 6, K500,5 Arwgl [0 s (i g rall aldls anye ul o Glad > (65 a0l sl
Gyl B onss 0 (bl e 05 oo e bileal) cpl @b 5l canlie Sl oMb
S S5 b Lo 350 sl )lSel, 5 0555 )13 ) 28590 01 3925 Cario (ol 50 4T Sl ML
PO gy iy bt Lol Ban &) a5 b 09 (Bpme 5 patiie (5,500 5 slalesal,
Sledbl cdb o ;o olpl o 6,508 ,5 LS slalaal, (LKl oBas 511 15l wile,le 55
‘_gl.mL,...ml) ‘ulajizwb olfdg.o )‘ 2 ol ).s§.4 u‘).s)ls )Lu uul.....v‘ » g.)}Ua.A oolaiul 9 WLHO

online platforms

tourism information systems
information processing
formats

information search

tourist guides

information tools

Nogok,rwnpE



160 .5 ol ,%80,5 lalosal, a0 guin i g o g 1402 Jlo 2 o)leis 13 050

313 el gl (5,550,5 slaletal, 5l osllae solizul 5 IS L 5l elpl ogiSle (5,850 ,8
5 slis oolizal 5 55, slags sl Sl 5l lnl oS 5505 slalosal, (lsSEenly B
ol 6 550,5 Sg iUl slalasal, ol sSonly olSuys 514 sied Collas Sudl,5 slas sl
(b5l oBaus 515 el S 6,K50,5 slalesal, 5l canlio soliiwl g Sledbl il 0 »
(5,5 sl il 5l oalizal 5 55, cslags 5l 5 U5 31 o] 5K, oS 25 slalecal,

] ogllao

S gl wom ploxl a2 50 5805 aBes 50 LSS Cuwpd 0)b)0 &5 ctwgly )
O o il 3o ol jen slapal wiile (ols )l slalinl 5 (5 )slid anwgs o jar a5 Cul ] ]
SleatE o e R85 i el Job 8 el 03,55 e 45 oo 352y (5,808
O (ompp (rl S (o0 4S5 (S0 Slap g e sl Loial) SAOLS 5 (stw 5K30 8
Ny SeerSl 6 5X83,5 slalaal) dnng wlea il e slasysld Heb L &S was o
slalosaly 5l oolawl jo 1) olliws cpl 51 6 mSo s 5 Col 00,5 Iy (6,555 ,5 aiwe) ;o cowlio
15 oy sl (5,55,5 (sl oy (5l 5 1yl 00k dnangs Sy Sl 5,885,
Jetes 1y 5,580,561 DMl gy S50 5 (o i Ol nlio TS lay 2 4S5 b g2
wabe SBl gl 555 ilss Wlgioe L d 5 g das gy gy dsliy ol wtenl wsle
Afolaly, ) aily ansls ,5iS gy Kimyd alolid oy byl 5l oolinul « Saws sl
.(Olatunji, & Nwaghbo, 2016
el sl oo, plsl 4 (6, 553,5 slaosls? 3510 (5 lome (> ,b (sl a8 slanlllas o
Slr sz sl iy b plaasie (6,583,550 (ng o )sld @ Ll b oS das oo ol
@ Sledbl g5 ol aiiwd g9, o, X00,5 lawgs caliolnl slaosls aawy pa 51wl I8 colaul
Slople o Hga> « slaizl GloaSn | oljen slapali wiile (egiie g Saxie mlie 5l 5 o5 e
Gy F G Glp sote i c0nldll)l slaosls o] oo s @ by o i b (6, K00 5
55005 s (sl 50415 550 43S a 1550 1y il el 5 goams 5T (sigRanls Ll sl
Clab 35 45 (5,5,5 UMb 55a (615 00 5 010l 550 ol e 5 (5148, I S
sl oy plowl 43 S ye5 L L sloggp ,o (6,558,5 Sledlbl Cy o sgeds .l U]

1. user interface
2. processing architecture
3. tourinflux



1402 Jls 2 o,less 13 640 Sgen owgd 8 ol8zils ¢ gl Ml g (5l asli gy 161

9 Slassld 4 a4z g b T Sledlbl g o e (51 (6,583 )5 0j5 L glaosls (5 lone (> )b
o o a3l 1) Slaosls CuinS g 08,5 adi yo |, 2 Kenls e 5l Mo g Canl oinn, plouil 4
S lge g ale wald ) Sledll jl foame eolital 55 o (o lAEST LAl Colls rizan
.(Soualah-Alila et al., 2016) 5 1.5 0 o 2954 5250 sloo,laslinl

ilom (hayh 65805 059> 5o sl glaaile ;) Slids S50 Geend Bual Liagh
Dlaals (55)) 5 kel oa )y (05 030l o 4 Bl i @l 28 el DS g b 50
DUl 4y S Gl 2S5 Sae (8551 (rl )10 925 (5 )lolins alaily eleial slaals,
Sl abaly Gl ) 58 &8 20 S el 3005 0 30 Ll (618 slaaiSTy 5 eleixl slaail,
selaz) slotilo, Sl nmgi  l 56 0 K50, S o 0 e izan 0
Ol oadly (ol ogdle oS 58 503 55 DUl tee slyiome Al v g0 )5 e 5 DMLl (2
plesl og> 76J9L,.3‘)| oo paly 0 (6,500 )5 lansie lawg dieds, jobd wl Sgpuad a5 ols
oS oS8 a5 e oy 9,38 e Sl HEALS S pas b, amiys g 35 ) 090
(Hamouda, 2018) 5,15 sl & 508 (S o osbiisl _slozzl slaail, Sligls

Sl3b Sl 5l eslial sl Bisyglis (B pdy Joke ) eoliul 0)ly0 (gl 5 aizeen
gl 5o 45 0b (et chalen Ghoy s Gl 6 S80F Cato o slaixl laails,
hsky sl ols g2y (eletxl glaaile, b)LL slagiasy & sloanly e Sk
wile (6,583,555 LS 18 53 2 eleizl slaaile) Sb1L i 0)lys ety slaiegl
5 Flee Gl wile (6,550)5 SzsS bt 5 Canl oad 35 et slopy ladie
slaaile) bk 5l esliiwl & (3,55 2 F5e Jolge (raend LI el 23S LS 55 slalocal,
5 St Sale a5 WS atie gy iyl o baleial 5 (8l Slauls] Lags slozz|
slotily Al 5 il & Cos 5,55 5 i3m lol (1315 e 50 e Bl o
245 i 25 ot ol 05 31 ooliies] Cgpas g 00 5,0 sble (L, JLid .l elazx]
alaly b il a5 ol i Cpizman gl 5,38 o il elaiz] glaail, byl 5l eolizal
| ez oo, il 5 oslial gl 5 (elaizl slotile, Sl & G 4,55 o

data architecture design
heterogeneity

data quality

reuse

Facebook

tourism marketers
communication strategies
technology acceptance model

PN~ WNE



162 .5 ol 5,%80,5 lalesal, a0 guie i g o g 1402 Jlo 2 o)leis 13 050

56 50,5 6lb s (ol S genS e hlans (el puilsT gyt b el ] comslio 10,035 o Ly
65508 Sz S Gla )5 geunS lawg eloixl sladilo; b5 5l eolitul b ogiz sliy BT o
Ol sl el laailo, oLl ae;,s bigel laolS IS 5 lahgel @l Gk
Matikiti, Mpinganjira, & Roberts-) aisS eS| (5,950 o, los aislgn LT 6 oS 65,40k
.(Lombard, 2018

Tl el odem; planil & (6, K83,5 4o ye )3 Dledlbl (5)0ld (i o)byd &5 Lt 5o
a5 0,5 oy plele 0y50 95 ;0 (lgico |y pudl ams g0 40 sadol! Liils a5 col T 51 S
aS ols oylis gls .l (2016-2007) St yac 4 (2006-1997) fyos Jluzus Jol oyg0 Julis
A5l moy93 nl 51 S o o b il sladl anwgs LS 58 anal> (555l i (SisSz 5l JS Sy
Sl 5 (sng, (610 s, 5 aaih, ol ol slo iy e (slagTl 5L Ll
S 559158 Ll ol s o 5 (550,53 Ll 25 e 5 s sl
S sloosls 5 i S| sy sla 3 i 0t lalanlys caiadon il sl
sl 03,5 ooyl Cxis oyl o 1y EISs 51 gl 4l g oids Jgmie g, K50,8 agl o b o el
Sl 4B olpon a4y (6, K83)F Zdpty g SheS o slhae pSl GleMbl (53l ggaray
.(Xiang, 2018)

85 Sl raign (6,550,5 p (5l g Sledbl (slacs yglid 3B ogas yo (sun aslllas
il 5 ysld o8 ceol T (Sl ey cnl @S el s plnil @ wieig) 950 090l 4y
solie 5 lagylejlo s &y culs; (ogas ;0 555 slaspal; 9 WS Joocte |) (6, 5X03,5 Cuaio Sanl
21 OMEs sloly S5 s 3l 5 0092 81570 655k e Sy Sl el 03, el (5,850 ,8
S obind Gl 53 65k slacsyglys a5 ols plis laatdly ool 035 S99 4 (6, 500,5 as e
Ozt D9d oo camlio (9000 9 @Blie )3 Yy STl con (6,553 Slosd (slapiasnssS]
i oo 05 53 5, ) sl s 5| slouial s 65088 5 oo 5, 558,8 lns
do)bsle g pibolizl jsbay walon glaluze ;o iy oo b )sld jl Ganb wuS o0 Cule>
a5k 5l cenlial (5 S0t Blye (i 5o WS Jsoe |y (6,500 5 Coio slaogeds 5 Lyl b
(Buhalis, 2020) cewl ooy (6 Xi5,5 10 b5k 5 (s e a0l ;0 Grd o ylojle yo

plmil 4y (ciolony Ghgya 6,500,5 )o (slaizl glaasid (285 o)l )0 o5 (6,500 aslllae o
Sloged QL (cogee B 5805 slazel BB (liwgs lyai a5 s S et laadly
a sleiz] slaaile, Gk 5l G390 b 8T cpls)ls wate Gl (glacs 15 s 5 (5,500 5

1. knowledge economics
2. unmanned aerial vehicle



1402 Jls 2 o,less 13 640 Sgpen owgd 8 ol8zils ¢ gl Ml g (5l asli gy 163

5 Al Sl S oo Wl jau aie;s £adge nl &5 2B Wl LS gy cnl ey o0 ol
O b 095 Dl o Lol caiiS oo jhus Jgore jgbos a7 (g0l 81 L8, Syo yizmen el (i il
O Sl aw g elaizrl Saa5 4 lai 51 Bluce (pl (quy 50 sl aia )l i) l05 o3 STl &
Ol 53 e J 50 ol eolitul S Ceasd rimres 5 (Blail 5 53leigsye (alolid
3 b2y glad o ) pogas mm g (el Bl g he ) I 00 DAl Le ol
OIRES S a5 g Anmgh o 9 423,518 JLiial 3550 (605 (e 4 sletz] loaSed Lagome
.(Oliveira, Araujo, & Tam, 2020) cewl ool (golprinn bl 5l avosl 4

5 Slabuls Claas )b 5l 6,585 5 Ghlpglete S8 @y o)bys &5 (Shagh )
S35 e 1 gy dadsyy] oxe 3 oMbl 45 a2 oo (Lt gl el sdms planil a4y eS|
BalulS aiies Ko Consyd Sl a5 alis, clacaled alosl gl T 1y ecans] Ly 5o
loazily paizman 1S o Jae GBS BT L 5 paplio coledol 4y o yiass dlaii § o3lg,0 Hlsica,
ol el c iy 1o ot sl Sl ol 5510 ¢ laailiulis |5 leas a5 ol )T 51 Sl
# e JElie s psliiaty SO 5 GIGIRES Slass | slesl 35 e il (5, 500,5
o3I S8 eyt ol Wl le S 5 lbuls Sloss ol el 48,5 IS (5 K0 5
fyameys oolr)] amye Sloss 5 basl S35 o oolisolS oo pd dbatis wile ulie
Sedb A p e B daaie SeMbl lis g aleial; adg )0 adilgs e Laaills
.(Olufunke & Oghenekaro, 2020) auil aisls Sledbl Gloas coaS Sgup 5 5, X00,5

S5zt anas) ol )ofll jleslinul b (55l (6 5805 wlie b5k 0)byo (hagh
o5 ols Lt gl el 6,550,5 aKd mlie oyl sl g 5loooly 5 anlllne 4y dxio 4,
I, £5050 coalS DLl a5 el oty ,s30 51 o S0t 4 s 6,550,5 ledlbl asilebs (ol
Ol 59 9550 Dok 092 (nl (SNl mlie (g 4 (Gedle U5l AL g 005 oLl
@l (2l g osls Cualed (e (polo (Lad sl (65595 slaleial) (92 gienz 090l 51 o
3,55 ok iy el yo Sldmio (8 gl maz b o i AT b pgle gyl b ool
1 las e (6,580,5 qlie slacaz o o8l (al 5 005 a5l bazme 9 il (sLad o o
oslaiwl (6,588 5wl Laid sl slastin] Zl sl 10,631 5l g 00,5 aulre o, (wlal 5
5 6 SE0,S A mle bl s gl (sygle S Sleas wilgioe asliy Gl sl 008
6 583,5 0j92 DMl (12905 b gm0 dms al)] ol )5 a1, S50k 5 ailrdon (55l o8l
59l 5 el _SaiSTy 5l ol aadly 5 4l Lo orio oyl SEMB] a5 1 omslin 5 0
(Li, 2021) &S (g S5l 5yl o5 glaamis 1o

G i0,8 Dledbl o595 L bLs | 1o ouliploeil lalllas a5 a0 oo L g diion gy



164 .5 ol ,%80,5 lalesal, a0 guie i g o g 1402 Jlo 2 o)leis 13 050

Lo o Cledbl puilols 4 o iosh ol 51 (B el oo plodl 4 go0sie slaais; ;o
@ o elasl,  cloinl sleaSis o 6,Kbs 5 slasols 4 sl 5l slo b sadly plans! oo i)
59 dxie Sledbl milio g balosaly &l )| 4y Sladllas 51 san ailos )5 ax g5 Waosls sauas; slaps sl
3 oleMbl @l 4 o jmagh 5l golasd yioren sailaiils colie Slu,edbl ¢ slaslsuls wleas LJB
wilos )5 adlllas (6 i, 8 Cledbl jisloy (g lere £gdg0 10 Jd B g olper Al Gleds 5 b
L bls)l o ol )8, oSty 5 (slaizl slaale, Sl latags 5 Sos slojl Hemee
201586 5 (bl s Gedlbl glas,5ld slal 4y Sllllas I oo Grizran ol 0352l glrosls
s SRBF Cato b e selazd glaala, Gl 5 SleSbl i wleiSls, 6K508
s sbaie) 4 axg b cwl Sllllas slaygxe ;K0 51 50 (6, X80,5 Sledlbl (g, la5 STl
a8l 510 T ool 5 55055 slalazsl £330 & s 50, 45 gy ool

e ol 4 dalllas (ol 992 g0 iyl S 4 azgi b WL 0is ovalin

by,

£55 5 5 stalan A & it 5 5] 5 w05 cban LS5 1 0l gty s,
Sygods b g Wloaw, Ol 4 ) sl (0 a5 (6 K0 T baleialy wallas ol jo cwl arog
O oled 5l el Sile g ool (sole] dnel sl oad cawy pr elodds e Sig xSl
09 Sgaome Jdods .l ;a5 143 1l LT olaws a5 ) o5 2 3 Ol e lejle (6,580 5 0aSling
05 595 T Ol (sl sl g QLR (5l S pg0ty QLS IS (solod s il ansler Sl
5 hog sl sla iy, 5l esls Judow (gl cawl sae 123 55 sadosls cuiS 5L (sladolicn » slows
S5 90 S 903 3l el (hrogi 58 51 45 (rghy sleand b i jglateds g s ool Ll
b i35 o0 19 Gl el gl 3l 5 5l gy Sledbol il (sl g b e

3 oolaiwl b aislu 3ae deli iy sl 4l iy Oledlbl (5 910,5 4 (6T o3luil I3l
@lsy ey o aelidis (D) romis lp ol ALk O S b 6pSo e g das Glagies
L8y 58 Gramis 90 glisyS Wl cayd b asliiny (bl aulne s 4285 050 5 90
oL o 515 L30T 51 VL S 2Ly S il i 45 S e (1) Jpir cslaosls & colic
ol daliiow s y0g0 Slozel LB 5 UL

ElissS STl s pFose b asbitis bl anlone 1 Jour

1. chi square



1402 Jls 2 o,less 13 640 Sgen owgd 8 ol8zils ¢ gl Ml g (5l asli gy 165

Elis,S Wl oo Yl Slass Y5
0/633 4 gl o oYl
0/649 3 g3 dnd 3 Yl
0/698 5 PYWAPRESCRCAN/| W
0/807 5 PR PESPRESCRCHY W
0/604 5 o i 5
0/879 22 e 5

aisly

crSe laleral, icwl 5 758 4 GlgSoaly oW | g Jol 4088 L Las pe slaatdly
2l F5e 0l LS el ogllae esliinl 5 b DMLl 28l )8 jo ol jo X895
ol 6 )loline el jlaio 4 a5 L 0 itie S 90 5 (9051 @l elal 2 9 @) Jgoz s ol
5 osesl s yloline gl 57 oS 08 ik Glsie B2169) 50 (IS o)Ll Gliee b (P=0) (505
oty sl Jloline U551 550 slo Slgl,b 5 sntonnlie gl s glis 130wl ,2a5 0/05
05 ,915,5 (slaools s a>gi b g 0,0 95 JlaxsI b as QB3 oo LS 0 pate S5 93 SIS yge3] s
il sl ol 5 6,50 ,5 giSa slalaial, 4 5,5 0l lgs e sub s 4nd 5 b b, 4o
e f5e 5,588, slalaial, solitul o SleSlll

Jsl e 58 0 psie S5 95 IS (903] @l 2 Jgom

99 615 oyl lie sasle g3l LS e Slsl 3 sadonslie Slglb asy 35
-35/3 3913 4 :
52/69 il
- - - s
& lolins o 7 3913 47 ol
2717 3913 67 L) L
0100 20 o>
118 Js

5835 slaleial, (olgSoly Buus 5l (i iagh p9d ad B (swyn p9aS 50

@l bl il Collae (6 K55 ,5 slalosal 1 Osllas oolittul 5 JS0 a1 el opise
09051 0l @ololins s e 4 4z g5 b oyiie S5 90 SIS (9031 @l bl 2 5 B) Jgor
1205 0105 51 1yg051 (6 oline b 57 45 5,5 e lgi e (TAI67) 50 (615 o el lpae L (P=0)
9031 5 el sl Joline S5 o jgn (slalgl,b 5 oabonnlie gl cpar oglis 13) ciun]
LL3 | o oais,91s,5 slmosls wazgi b g 0o ,0 95 Jlasl b as 0 oo lid 6 gt ST g0 IS



166 .5 ol> 5, X00,5 slaleial, g o auie i 9 b Sy 1402 Jlo 2 o)leis 13 050

oolitul o JSt ,L5 51 eyl ogiSe 6,500 ,5 slalazal, a5 5,5 4l oy e o ylae ag b by
sl wgllas (g 550 5 slalazal, j wylhas
P90 458 0 pie S 90 S5 (gl @l 3 Jpur

55 &l o)Ll Jlaiie saibe il Jsils jge sl sntoanlie sl 8 laay 35
2705 20/5 2 :
74067 oF o>
14/5 205 44 s
& folis 3005 20/5 60 sbs
1755 20/5 12 L s
0/00 e
118 Js

G005 glalesaly (Sl B 5l m el paw 4nd S pw)p poga o
u,uLw‘ 5 | &.J}l.b.a L;i»_‘a‘)f 6&0)‘\.\.’@‘ )l WLA.Q oolaw! 9 )5) LQLQ(.;)BLd ).L:J )l L)‘)"‘ U}&S.Q
o33l nl 6 oline o e 4y a9 b o puiie SS90 S (ygesl @bt ulel 2 5 ) Jguo @l
Jrny 0/05 5 Qyﬂ Sololos maw 9> a5 0,5 7 hae g3 0 (75/83) 90 S o)LAT Ol L (P=0)
L)5‘°)] GL..) ‘)A‘).:Lu | )‘OL.J.A )LL:.».:‘ 0)9.4) (5LQL5"5‘)5 9 ool @‘5‘)5 Oy A_JBLD.: 13 el
LL3 | 0 oaiss,918,5 slmosls w axgi b g 0s,0 99 Jlasl b oS a3 oo Gl o pxie ST g0 SIS
555> S sld a5l ol ©giSe (5,550,5 lalesal, a5 5,8 0l (s e oai ks a8 L
ol Cgllae  S31T slao luslin] 5l caslio oslazul

pom dnd 3 0 pie ST 90 U ge3l @l 4 Jgon

50 1S oLl Jaia sasle 3L ls jse gl sabosalie Jlgl,5 laasy 5
275 2005 2 :
75/83 ikl
15 2955 28 =
o olis 2l 375 2955 67 K
85 2005 21 b LS
0100 e
118 Js

SS9 SI slalosal; (lgSoenl B ws I S g )k 48 omyn opat 50

03o3] (nl 5 yoline el jluie &y azgi b ojeiie S5 90 S5 (503] @l el 5 ©) Jsor @l
0/05 50 Qyo)'T Sololins s (g2 a5 0,5 #ihas g3 oo (79/017) 90 sl o)LJ Ol L (P=0)
C.tl.u k))‘)"l'“" ‘w‘ )‘«)L‘.LA )Ua.u‘ Sy94 ‘_glsbu’_"al)s 9 oddodalive L5"5‘)3 O usL‘u 13J cw‘ )_.J
2 006 ,918,5 (sloesls 4 az g3 b g 00,0 95 Jlexs| b aS ams o oL 0 yuiiie ST 90 515 905



1402 Jls 2 o,less 13 640 Sgden owgd 8 ol8zils ¢ gl Ml g (5,lliS asli gy 167

23l ol 6, 558,5 (Sis S slaleial, a5 55 anb ol sadz e 4053 b bls)|
el 50 6,555,5 glaloral, 5| conlio oolizul 5 Sledbl

0 peiin S5 93 I (903l @l D Jgoxr

55 &l o)Ll Jlaiie saibe il Jsils jge sl sntoanlie sl 8 laay 35
2505 20/5 4 :
79/017 oF o>
10/5 20/5 40 s
& folis 34/5 20/5 64 sbs
1955 20/5 10 L LS
0/00 e
118 Js

S S slalosal; (GlgSEnl ows Sl (e prky 4nd (owyp opaS 5o
7 sl copllan S5 (slas i 51 osliz 5 55, slos sl 5 S 8 51 ol 5,005
Ol 6 )obime gelans Jlade 4y az g5 Lo piie S5 55 IS 503 @l bl 2 5 B) Jsoz s ol
5 osesl s sloline gl (97 45 05 rkae Glgioe B20T2) 50 IS o)l Gliee b (P=0) (505
ol plo sl Jloline HUal 0590 (sla Jlgl,d 9 eadoanlice Slgl 3 oo Solas 1V el a8 0/05
05 ,915,5 (slaools s a>gi b g 0,0 95 JlaxsI b as QB3 oo LS 0 pate S5 93 SIS yge3] s
S 51 ol 5,550 oSS slabecal, 45 5,5 wirlh ol e o e i b B3| o
ol ogllas (SC31F slas laslinl 5l solaiul 5 59, sbas,sbd 5

P A8 0 piie U 90 U (ge3l @l B Jgux

55 S oylel Jlaie suile g3l il s j5e sl 3 sadosmlie Jls 3 sy ;¥
3213 3913 7 :
42072 o

817 3913 48 o

& lobne glas - - - ol
2317 3913 63 L; L
0/00 2

118 Js

G5 Az 9 Sy
e b Simg g eleinl (leas (u B (solatl slac e, 5 Kbs S
el OLR30 5 4 Oljee lasslr 5,925 0 Glaalay s el 5 EL i3 (S5m0 )15 oo
Slodd Cuaio Glyiedy (68035 5l plgs 0398 0 (Sl 5 (o la i ple ol 5 S 20



168 ..y ol ,%80,5 lalesal, az o guie i g o g 1402 Jlo 2 o)leis 13 050

Coanl I 093 g0 g ;905 dnusgh ne OIS 16,580,505 ol B155 ) slatdl o ST
2 5585 slaletaly 18 doje (ol 10 WipS 8 (5t 42980 )50 ()] 4 Aty Jelse o)l
S slaloraly 3l osliiul 4 coul ()1 5l Sl ol imgh gl canl Coenl plo K855 Cix
Colis g o, Sb0,5 a5 50 Wil 5l canlio (655050 5 Dledbl 2l yo sl Gl jo (6,550,5
lolosal, b ol 5Ls 5,500 ,5 SISl 51 aBT glp 0l ot (il (Su,b g (Kip s slalad g
gsdse Ul 220 059> (nl sl gl 0 sl Cbls 4y (6 74 S50 9 s melal 93
Slyls 2021) 1 J ragh s b asl cpl.asS Cis 1y cblbe silg oo i a5 0,5 lulis |,
oS Casline oyl el (VL Conl il G 51 6peSo e 5 e 59 rizren el S
5 3l JolS pie il gl &jgoa L oadoslinul slalesal, 5 (5,555,509 (SleMbl e
B elaiz| oSt Gz 2lo)lpl 5 6o «sygtd Slotd i 5 S5 Lulpd 4 4z g b
G 4 os bamio 5 e b L L cal aiiuls ag)immen 510, Gblre Giz o (gl
Ol (o blLi)| (eloiz] slaaSed Laoe ;0 4SSl ohgd )9 @)l (6,583,5 055> DMl
Y5l 5T (ragsy glaasdly b oj5e cal ool ity 53 il plos slasl 5 onds )35 (lisge
dnglyl aalllao b 55 5 celoiz! sloaSios slad b gabate wlio 5l 605050 5L 51 (2016) 2515
s ,5ld ooy odle .l STl Glls s5lxe slad o sleiel a5 (2020) 35b 4 92,1
o 008 Qi bylyd onl o 1) gk (bl conl auilys (g ymlo slad g o5 (e (n9
@lr sl 5l g a3 )18 lls azgiojge sl (T go)l8 Sloaslyy 5 siadisgn la g8 yol>
Ol b (S Sl O jgoas (6 X005 slalaialy 1 slo,l aisS o eolatnl (6,858 5 dolis
b aslo Lge 018805 @l e Ol Sows bl alulis 5 ()b GbplSe o gz g
Sl Al (gt Cold) 93 lannsil o 5 wBS Hh Sl jge wolie 4y (e il (U
izred el mgwd shls R016) o Ken 5 UILple iagh mls 5 asdlae b azsl oyl
sbloal, 5l 6o Cosii lp dele Wigae by dase ,o Sledbl o l3ESTml
stz Jol> eloizl slaaSid 5l slo)l 53 5 Sl ool ;o gy men 51 aBl (Sdg Sl
Ll 3o 5 01,500,555 ulol 2 (6,500 5 lalesaly (il 109 o 4ilSS STl 4y o))
ol g 5l b slalosaly 5l s (550 00 4 S | il 5 00l (yLiblre i e s gl e
b 050 4y s Jsbo 50 balasaly cnl 5l asilyzy (LT a5 00 5 Lo | (aal s (ppizea iS5
Lol gloaskiy 5l s 9 @ T STal glagtg, b L1 ,s basdly cul 55 0500 (95

1. Li

2. Afolalu, Olatunji, & Nwagho
3. Oliveira, Araujo & Tam

4. Soualah-Alila



1402 Jls 2 o,less 13 640 Sgen owgd 8 ol8zils ¢ gl Ml g (5l asli g3 169

el g 51l (2020) b g 35,7 dpglgl Ligh 5 (2020) L dlag ladlas slaazsl
Sl 5l e BB ise le,edbl 5510 5 LalbuliS 1o ss2 g0 Sledbl mlio K50 oSS 5l
5 fs 3523 Spm ol 5 65085 (slolaial, 5 e o clin Elsl 33k gn bl B 0K 5 s 5o
3l iz glgl 5l ailbuls” Joane jobas a5 molie cpl 905 45 az g5 Lo S ool Ll 5l o)lgs oo &S
gl ol 5 (0l aiesges sl Wigi oo balotal, Glo Shg 4 ax g S o0 0x b
b g (palole LiSle 4y az g5 digd o 4l pe LadilulS )5 (Sig iU &0t Slojl 5 2l
6O 5 auie slalesaly adei 4 b oS SS (6,500 5 sbalaal, ol )b 4 wilgs o alesaly oy
oiogh bl ol ol Sl Gl cpl jo SMLIL § (g (8 Sladie slo,l oS pladl
a5 casls colie wb ol Shsl glls jols iagh sbeaxsl b (2020) 24,163 5 aSssdgls)
Wls () g (B K85 e )3 6 pSedy e (SHig Sl s olr (K005 slalesal,
Slaly Mg aiilys Il cpl Jas  Olbls )l ol ;513 9 (6,9L8 0,90 4y (iildS a8 L oy ga
Cne Syl K0 8 Gl )0 pedies (6,51 5 Sl Liwly ol 10 105 pal)d o Kis 5 sl
2 e 9 Jol5 (Brre g0 80 paie Sl Fhg (ol ol ol oS Zul 1095 5
slalesaly odgi abaly (pl 13050 (65,5 5 canlin Glaleial) odgi o ilg5 co (], 5005 3Dle
Wl oo baailer) S0 9 aelije) 9890 (g2 ol B2k 5l (B (5l Sl ((Sesg xSl o>
5 2016) 5515 5 (omgsVsl Vgl hmghy (slaatily b gl cnl adly Hlo,05 2 55 (cd il
5 Sl st sl ysme 4l (65005 lalasaly (b o el (6,850,5 Jblk con o

€5 (oSl Cansy il Cownl Gl 1, KE0 8 5l Sledbl S 05 ar e Cble Qi
el e S 5 51 oy (3 ol (50 5 b SISl (e (sl 4ol ooy
30 45 (eousin slaggsge 4 axgr 1A o)l )_uL Ol cpl )0 50 ban e ¢ Ceoyd G 090 o0
Sl ol Plas o 5 el g ools lii |y 895 lalesal, caxilojlu g >l 1o o)ls Coal oL 50
IEL?U‘ L Sl @l.:)‘)l) @LA LJ"’L""“ » as @Lbd.ﬁjg.n » ‘Su._,.n aAwd.j‘)‘ Slods )l )_,.m..u 9 )_,.e) oolaiwl
555 QOL8) 5 )Losl i35, 5 Luomilial ((Sile gy (slaandly b @l (al 95 o0 o)
5 o9 o) o bl )l slas sl S0 (sgm 5l el STl sl ks 42018) b3 wlalllas
Clid g oLl b ilgs o 6,500,5 5l gg ol oylo & (g5l (6,K50,5 a0 aS oals (5, Ko

1. Buhalis

2. Olufunke & Oghenekaro
3. Hamouda

4. Xiang



170 .5 Sl 6,550,5 slalasal) g 1o g (2 g o Shg 1402 Jlo 2 o)les 13 650

0535l g aislo ool 8 1) Ll a4y & yilie die ool jo a5 wil ol a5 K505 la e 5l e
Llyd tle ke jshieas balosal) culie (b asS oo sl (1X20 5 Jaw ln 5w
Ol b el (6,550 )5 oo (B lp cslie sl )lSal) 5 (S (g5lme (6, 500,5 ceslie
LB 5o 4 5 95l e silB i 5,550,5 Caxio Sagis s Lale Jlopaay o o5
e Wlgs o wiedg slalnl (b 5l So e Silre SLAS 10 ¢ Sig Sl 4z 5 oy slaaile,
9 o olatdl )5 e S (nl Cugli @

9 b Bie SSS 1 5 aplajle b a5 e sloiiy 3lo gy slaatil, 4 ax5 |
o9 Sl plelid 4 e (S plWl gl (nl a0 5 (ShbL 4 e g (B
ool bas g slaasl ()b 4 aid i slaylnl § SUG 5l (6,5 0,00 b g alo sy o
izl sloaSis Sluln Lol pogdle oS as,e 1) caslin slalosaly dosl CIB jo 5005559
wegar ;o adlhas b oyl pogdle 1S was slalesal; 4l 4 & ol dosl S Shg g by,
Sy Sl 5 050 (Seig S 5 ol ozl o, & Al 5 Slicks sloeilse
s Gl 6 88,5 olblre Gliee Lis o) slagl; 4 baleral, (>Lb LG

&Lw
Abubakirova, A., Syzdykova, A., Kelesbayev, D., Dandayeva, B., & Ermankulova, R. (2016).
Place of Tourism in the Economy of Kazakhstan Republic. Procedia Economics and
Finance, 39, 3-6. doi: https://doi.org/10.1016/S2212-5671(16)30232-5
Afolalu, C., Olatunji, K., & Nwagbo, C. (2016). A point-of-interest directory for mobile tourists
in Abuja, Nigeria. computing, 3(10), 5642-5650 .

Ahmad, S., Ullah, 1., Mehmood, F., Fayaz, M., & Kim, D. (2019). A Stochastic Approach
Towards Travel Route Optimization and Recommendation Based on Users Constraints
Using Markov Chain. IEEE Access, 7, 90760-90776. doi:
10.1109/ACCESS.2019.2926675

Aktymbayeva, B., Koshkimbayeva, U., Abisheva, Z., Tokbergenova, U., & Tumazhanova, M.
(2020). Tourism Industry Development And Governance: A Comparative Stage Review
Of Kazakhstan’s Experience For The Years Of Independence, 1991-2020. GeoJournal of
Tourism and Geosites, 34, 69-76. doi: 10.30892/gtg.34110-621

Alghizzawi, M., Salloum, S., & Habes, M. (2018). The role of social media in tourism
marketing in Jordan. 2, 59-70.

Antonyuk, N., Vysotska, V., Lytvyn, V., Burov, Y., Demchuk, A., Lyudkevych, I., ... Bobyk,
I. (2019). Consolidated Information Web Resource for Online Tourism Based on Data
Integration and Geolocation. Paper presented at the 2019 IEEE 14th International
Conference on Computer Sciences and Information Technologies (17-20 Sept.).

Aroca, P., Brida, J. G., & Volo, S. (2017). Tourism statistics:Correcting data inadequacy.
Tourism Economics, 23(1), 99-112. doi: https://doi.org/10.5367/te.2015.0500



1402 Jls ¢ 2 o)leis A3 690 e g 8 olSils ¢ il y Ml g (5,lliS asli gy 171

Arshad, M. 1., Igbal, M. A., & Shahbaz, M. (2018). Pakistan tourism industry and challenges:
a review. Asia Pacific Journal of Tourism Research, 23(2), 121-132. doi:
10.1080/10941665.2017.1410192

Bello, F., Lovelock, B., & Carr, N. (2016). Constraints of community participation in protected
area-based tourism planning: the case of Malawi. Journal of Ecotourism, 16, 1-21. doi:
10.1080/14724049.2016.1251444

Bello, F. G., Lovelock, B., & Carr, N. (2018). Enhancing community participation in tourism
planning associated with protected areas in developing countries Lessons from Malawi.
Tourism and Hospitality Research, 18(3), 309-320.

Berhanu, M., Raghuvanshi, T., & Suryabhagavan, K. (2017). Web-Based GIS Approach for
Tourism Development in Addis Ababa City, Ethiopia. Malaysian Journal of Remote
Sensing and GIS, 6, 13-24 .

Brici¢, K., Prats, L., Raschi, A., Marchi, V., Sugar Korda, T., Lovregi¢, K., & Poljuha, D.
(2020). Can indicators for sustainable tourism improve tourism planning in the coastal
destinations? Empirical evidence from Catalonia, Istrian Region and Tuscany Region.
Tourism, 68. doi: 10.37741/t.68.2.3

Buhalis, D. (2020). Technology in tourism-from information communication technologies to
eTourism and smart tourism towards ambient intelligence tourism: a perspective article.
Tourism Review, 75(1), 267-272. doi: 10.1108/TR-06-2019-0258

Chaudhary, B., & Kaur, A. (2020). Repercussions of the introduction of ict in the tourism
industry .

Dolan, R., Seo, Y., & Kemper, J.(2019) .Complaining practices on social media in tourism: A

value co-creation and co-destruction perspective. Tourism Management, 73, 35-45. doi:
https://doi.org/10.1016/j.tourman.2019.01.017

Eccleston, R. E., Hardy, A. L., & Hyslop, S. (2020). Unlocking the Potential of Tracking
Technology for Co-created Tourism Planning and Development: Insights from the
Tourism Tracer Tasmania Project. Tourism Planning & Development, 17(1), 82-95. doi:
10.1080/21568316.2019.1683884

Fakana, S., Alemken, & Mengist, A .(2019) [Factors Hindering Tourism Industry

Development: Gambella People's National Regional State, South West Ethiopia .

Gulmira, T., Sobirov, B., Suyunovich, T. I., & Hasanovna, A. D. Implementation Of Up-To—
Date Innovative Approaches In A Competitive Merit Of Tourism Industry In Central Asia.
The Case Of Uzbekistan. Journal of Management Value & Ethics, 7(3), 4-15.

Hamouda, M. (2018). Understanding social media advertising effect on consumers’ responses.
Journal of Enterprise Information Management, 31(3), 426-445 .doi: 10.1108/JEIM-07-

2017-0101

Hur, K., Kim, T. T., Karatepe, O. M., & Lee, G. (2017). An exploration of the factors
influencing social media continuance usage and information sharing intentions among
Korean travellers. Tourism Management, 63, 170-178. doi:
https://doi.org/10.1016/j.tourman.2017.06.013

Leal, F., Dias, J. M., Malheiro, B., & Burguillo, J. C. (2016). Analysis and Visualisation of
Crowd-sourced Tourism Data. Paper presented at the Proceedings of the Ninth
International C* Conference on Computer Science & Software Engineering, Porto,
Portugal. https://doi.org/10.1145/2948992.2949008



172 5 Sl 6,550,5 slalasal) g 1o g (25 g o Shg 1402 Jlo 2 o)les 13 650

Li, H. (2021). Internet Tourism Resource Retrieval Using PageRank Search Ranking
Algorithm. Complexity, 2021, 1-11. doi: 10.1155/2021/5114802

Lin, D., & Simmons, D. (2017). Structured inter-network collaboration: Public participation in
tourism planning in Southern China. Tourism Management, 63, 315-328. doi:
https://doi.org/10.1016/j.tourman.2017.06.024

Matikiti, R., Mpinganjira, M., & Roberts-Lombard, P).2018 .(Application of the Technology

Acceptance Model and the Technology—Organisation—Environment Model to examine
social media marketing use in the South African tourism industry. SA Journal of
Information Management, 20. doi: 10.4102/sajim.v20i1.790

Matiku, S., Zuwarimwe, J., & Tshipala, N. (2020). Sustainable tourism planning and
management for sustainable livelihoods. Development Southern Africa, 38, 1-15. doi:
10.1080/0376835X.2020.1801386

Michna, F. D., Santos, B. D., & Norman, B. M. (2016). Democratic tourism service directory
maps to help the whale shark. . QScience Proceedings (The 4th International Whale Shark
Conference) 2016:iwsc4.35, doi: http://dx.doi.org/10.5339/gproc.2016.iwsc4.35 .

Molefe, P., Tauoatsoala, P., Sifolo, P., Pfarelo, S., Unathi, M., Henama, S., & Henama, U.
(2018). The effects of tourism supply chain management practices on tourism operations
in Pretoria, South Africa. African Journal of Hospitality, Tourism and Leisure, 7 .

Na, L., Xueyuan, W., & Yulian, X. (2016). Hotel Information Platform Design and
Implementation Based on Cloud Computing. International Journal of Hybrid Information
Technology, 9, 61-72. doi: 10.14257/ijhit.2016.9.3.06

Nikhil, N., & Saraswathy, S. (2015). Attitude of the Tourists towards Responsible Tourism.
International Journal of Management, IT and Engineering, 5, 49-65.

Oliveira, T., Araujo, B., & Tam, C. (2020). Why do people share their travel experiences on
social media? Tourism Management, 78, 104041. doi:
https://doi.org/10.1016/j.tourman.2019.104041

Olufunke, A. P., & Oghenekaro, A. P. (2020). Promoting hospitality and tourism through
library and information services in the 21st century. Journal of Service Science and
Management, 13(4), 702-708. doi: 10.4236/jssm.2020.134.44.

Saito, H., & Ruhanen, L. (2017). Power in tourism stakeholder collaborations: Power types and
power holders. Journal of Hospitality and Tourism Management, 31, 189-196. doi:
https://doi.org/10.1016/j.jhtm.2017.01.001

Sedarati, P., Santos, S., & Pintassilgo, P. (2018). System Dynamics in Tourism Planning and
Development. Tourism Planning and Development, 16. doi:
10.1080/21568316.2018.1436586

Singhal, N., & GOEL, S. K. (2021). Problems And Prospects Of Tourism Industry In India—
With Special Reference To Uttar Pradesh. Ilkogretim Online, 20(6), 2720-2729. doi:
10.17051/ilkonline.2021.06.252

Singhal, N., & Khattri, V. (2018). Impact of Social Media on Consumer Attitude and Purchase
Decision in Travel and Tourism Industry. 8, 151-162.

Soualah-Alila, F,.Coustaty, M., Rempulski, N., & Doucet, A. (2016). DataTourism: designing
an architecture to process tourism data. A. Inversini und R. Schegg. Information and

Communication Technologies in Tourism 2016, 751-763.
Tsai, T.-H., Chang, H.-T., Lin, Y.-W., Yu, M.-C., Lien, P.-J., Yan, W.-C., & Ho, W.-L. (2018).


http://dx.doi.org/10.5339/qproc.2016.iwsc4.35

1402 Jls ¢ 2 o)leis A3 690 e g 8 olSils ¢ il y Ml g (5l asli gy 173

Emerging Social Media and Social Networks Analysis Transforms the Tourism Industry:
Living Green Smart Tourism Ecosystem. Paper presented at the Universal Access in
Human-Computer Interaction. Virtual, Augmented, and Intelligent Environments, Cham.

Var, T., & Gunn, C. (2020). Tourism planning: Basics, concepts, cases: Routledge.

Vu, H. Q, Li, G, Law, R., & Zhang, Y. (2018). Tourist Activity Analysis by Leveraging
Mobile Social Media Data. Journal of Travel Research, 57(7), 883-898. doi:
10.1177/0047287517722232

Wenjun, Z., & Guogiang, L).2019 .(cCharacteristics of sichuan cultural tourism industry and its

internationalization. International Journal of Physical and Social Sciences, 9(1), 1-19.

Xiang, Z. (2018). From digitization to the age of acceleration: On information technology and
tourism. Tourism Management Perspectives, 25, 147-150. doi:
https://doi.org/10.1016/j.tmp.2017.11.023

Ying, Z. (2020). Research on Guangdong Tourism Resources Development and Integration
Development under the Background of Rural Revitalization Strategy. IOP Conference
Series: Earth and Environmental Science, 546, 032013. doi: 10.1088/1755-
1315/546/3/032013

Zhang, S., Zhen, F., Wang, B., Li, Z., & Qin, X. (2020). Coupling Social Media and Agent-
Based Modelling: A Novel Approach for Supporting Smart Tourism Planning. Journal of
Urban Technology, 29(2), 79-97. doi: 10.1080/10630732.2020.1847987

Zhou, X., & Chen, W. (2021). The Impact of Informatization on the Relationship between the
Tourism Industry and Regional Economic Development. Sustainability, 13(16), 93-99.



