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Abstract

Introduction: Branding in organizations has key benefits in terms of counteracting negative
perceptions, attracting new users and increasing service credibility. The potential
advantage of branding in libraries can be attributed to the reversal of user attendance,
and the weakening of library status. Branding can enable library users to have more
information about the offered services and have a significant impact on promoting
libraries.

Methodology: The purpose of this study was to present a model of branding in libraries and
information centers based on previous published researches in the field of library
branding. Therefore, 33 related researches were retrieved and analyzed using library
method / literature review.

Findings: The findings of the present study showed that librarians, buildings and equipment,
technology, and services are important determinants of branding in libraries.

Conclusion: The frequently used models in branding are influenced by Aaker Brand Equity
Model. Hence, the conceptual model of the present research is based on this model.
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